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Traditional tools still and will always have a place:

Increasingly more and more people rely on computer 

related technology to communicate, gather information 

and provide input.

WE STILL LOVE THE 

TRADITIONAL TOOLS



More Americans get their news from the Internet than 
from newspapers or radio, and three-fourths say they 
hear of news via e-mail or updates on social media sites.

of Americans said they get at least some of their news 
online.

of almost all respondents said they get their news from 
more than one platform.

of respondents said they get news forwarded through 
e-mail or posts on social networking sites, while 37 
percent of online users said they've reported news, 
commented on a story or shared it on sites like Facebook 
and Twitter.

of all U.S. Internet users, or 59 percent of all American 
adults, look up health information online.

Pew Research Center

ENGAGING THE PUBLIC IN 

THE DIGITAL AGE



Why new 

technology: 

• Cost effective

• Engagement of 

the silent majority

• Reach generation 

X, Y, Z

• Relevancy 

• Quantifiable 

Disadvantages 

of new 

technology: 

• Less personal

• Open 

interpretation

• Reach is limited 

to digital users
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“An analysis of the history of technology 
shows that technological change is 
exponential, contrary to the common-
sense 'intuitive linear' view. So we won't 
experience 100 years of progress in the 
21st century—it will be more like 20,000 
years of progress (at today's rate)” 

- The Law of Accelerat ing Returns, Ray Kurzweil 2001

TECHNOLOGY TODAY



- Wikipedia

MASS USE OF INVENTIONS



PROJECT EXAMPLES



How does the POP work?

- Choose your track

- Answer track worksheet questions

- Summarizes project 

needs

- Shows level of public 

involvement and 

outreach that is needed

- Help identify staffing 

and budget needs



Online videos/open house



3P Visual Comment Mapping

=

Public Information Database 
Source

GIS Technology
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3P Visual Comment Mapping



Public Opinion Surveys



COMPOSITION OF THE 

PUBLIC
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